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Chennai, Feb 5:
The Department of 

Business Administration 
(BBA), Dwaraka Doss 
Goverdhan Doss Vaishnav 
College (Autonomous), 
Arumbakkam, organized 
a one -day Na t iona l 
HR Conclave t i t l ed 
“PRAAJÑYAA’26 – HR 
Futurix” which focused 
on Gen Z workforce 
dynamics, future-ready 
HR practices, employee 
well-being, and leadership 
approaches aligned with 
Sustainable Development 
Goals 3 and 8.
The programme held  

under the guidance of the 
Principal, Dr. S. Santhosh 
Baboo, and the Secretary 
and Chief Patron of the 
event, Dr. Ashok Kumar 
Mundhra. The conclave 
was organized by Dr. 
K. Rao Prashanth Jyoty, 
Associate Professor and 
Head (i/c), BBA, with 
the support of faculty 
coordinators Ms. Renu 
Kumari, Dr. S. Shankar, 
Dr. B. Esther Raani, and 
Ms. Ashwini Ravi.
The first technical 

session, “Navigating AI, 
Agility & Inclusion,” was 

PRAAJÑYAA’26 - HR Futurix 
explores Gen Z centric practices

delivered by Karthikeyan 
S, CEO, Career Tree 
HR Solution, Chennai. 
He spoke on the impact 
of artificial intelligence 
and agile HR practices 
in shaping Gen Z–
driven workplaces and 
highlighted the importance 
of inclusive organizational 
cultures in attracting and 
retaining young talent.
The second session, 

“Employees’ Well-Being 
and Mental Health,” was 
addressed by Ms. Indira 
Gandhi, General Manager 
– HR, Hi Living Projects, 
Chennai. She emphasized 
the growing significance 
of menta l wel lness , 

work–life balance, and 
supportive leadership in 
meeting the expectations 
of the Gen Z workforce.
Session III featured a 

panel discussion on “The 
Role of Leadership in 
Shaping Gen Z Culture: 
Redefining Expectations 
and Dynamics.” The 
panelists included Mr. 
S a n k a r  Na r a y a n a n 
Arumugam (Simpson’s 
Group), Mr. Bharanidharan 
D (Renault Group), Mr. 
Duraivel Gopal (Health 
Care AI), Mr. Anand Y 
S (Sundaram Finance), 
and Mr. Sarath Kumar 
( Ja sm i n e  C o n c r e t e 
Exports). The discussion 

focused on leadership 
styles, communication 
patterns, career aspirations, 
and effective strategies 
for engaging Gen Z 
employees.
O v e r a l l , 

PRAAJÑYAA’26 – HR 
Fu tu r i x p rov ided a 
valuable platform for 
management students to 
gain insights into Gen 
Z–centric HR practices 
and emerging workforce 
challenges, reaffirming the 
department’s commitment 
to preparing students for 
the evolving world of 
work.

Chennai, Feb 5:
ICL Fincorp has announced the 

launch of its latest public issue 
of Secured Redeemable Non-
Convertible Debentures (NCDs), 
opening on 5 February 2026, 
offering an effective yield of up to 
12.25%. The issue follows strong 
investor response to previous NCD 
offerings, reflecting continued trust 
in the company.
The NCD issue will remain open 

until 18 February 2026 and is rated 
CRISIL BBB- / Stable. Each NCD 
has a face value of Rs.1,000, with 
a minimum application amount 
of Rs.10,000. The issue offers 
10 options across five tenures-13, 
24, 36, 60, and 72 months-with 
monthly, annual, and cumulative 
interest options, carrying interest 

rates between 10.00% and 12.25%.
Proceeds from the issue will be 

utilized to support ICL Fincorp’s 
growth initiatives and enhance 
service quality across India, 
reaffirming its commitment to 
customer-centric financial solutions.
With a legacy of 34 years, 

ICL Fincorp operates under the 
leadership of CMD Adv. K.G. 
Anilkumar and Mrs. Umadevi 
Anilkumar, Whole-time Director & 
CEO. The company has a growing 
presence across 11 states, including 
Kerala, Tamil Nadu, Karnataka, 
Maharashtra, and Delhi. Salem 
Erode Investments, a BSE-listed 
NBFC under the ICL Group, 
strengthens its financial services 
vertical.

ICL Fincorp secured  
redeemable NCDs opens

Tuticorin, Feb 5:
Tamilnad Mercantile Bank , 

TMB, has reported a strong 
financial performance for the 
quarter ended December 31, 2025. 
The Board of Directors approved 
the unaudited results at a meeting 
held yesterday. Managing Director 
and CEO Salee S. Nair announced 
the results in the presence of senior 
officials including the Executive 
Director, Chief Financial Officer 
and Executive Vice Presidents.
With a legacy spanning 104 

years, TMB continues to maintain 
solid fundamentals and a consistent 
profit-making track record. As 
of January 31, 2026, the bank 
operates 614 branches and 12 
regional offices across 17 states 
and four Union Territories, serving 
more than 5.3 million customers 
nationwide.
Announcing the results, MD & 

CEO Salee S. Nair said the bank’s 
Q3 FY26 performance reflects 
steady progress in building long-
term capability and scalable growth. 
He noted healthy growth in advances 
and deposits, stable profitability 
and continued improvement in 
asset quality. MSME lending 
remained a key growth driver 
during the quarter, supported by 
stronger engagement in trade-
linked and manufacturing clusters. 
He added that developments in 
US–India trade engagement are 
creating opportunities for export-
oriented MSMEs in sectors such as 
textiles, engineering and electronics, 
particularly in Tamil Nadu, leading 
to increased demand for working 
capital, trade finance and forex 
solutions. He also highlighted that 
the bank’s ongoing technology 
transformation, including advanced 
digital lending platforms and 
Oracle-based enterprise systems, 
has improved turnaround times, 
risk assessment and customer 
experience.
On a year-on-year basis, the bank 

reported robust growth across core 
business segments. Total business 
rose by 14.28% to Rs.1,07,470 
crore from Rs.94,042 crore in Q3 
FY25. Total deposits increased by 
12.53% to Rs.56,707 crore, while 
advances grew by 16.30% to 
Rs.50,763 crore. CASA deposits 
rose by 14.93% to Rs.15,847 crore, 
and the Retail, Agriculture and 
MSME (RAM) portfolio grew by 
18.29% to Rs.47,706 crore.

TMB profit rises 14%: NPA 
declines, MSME exposure up

Profitability indicators remained 
strong, with net profit increasing 
14% to Rs.342 crore compared to 
Rs.300 crore in the corresponding 
quarter last year. Operating profit 
rose 15% to Rs.468 crore. Net 
Interest Income for the quarter 
stood at Rs.646.14 crore, up 
13.28% from Rs.570.39 crore a 
year earlier. Earnings per share rose 
to Rs.21.57 from Rs.18.96.
A s s e t  q u a l i t y  imp r o v e d 

significantly, with Gross NPA 
declining to 0.91% from 1.32% and 
Net NPA reducing to 0.20% from 
0.41%. The Provision Coverage 
Ratio improved to 78.35%, while 
the SMA to Gross Advances ratio 
declined to 2.24% from 3.77%. 

Capital adequacy remained strong, 
with CRAR increasing to 30.08%. 
Net worth rose to Rs.9,774 crore, 
up 12.15% year-on-year, and 
book value per share increased to 
Rs.617.22. Return on Assets stood 
at 1.97% and Return on Equity at 
14.22%.
During the quarter, TMB expanded 

its footprint by opening 12 new 
branches. The bank also introduced 
several technology-driven initiatives 
aimed at enhancing operational 
efficiency and customer experience. 
These included the rollout of an 
internal online approval workflow 
system, the launch of an AI-enabled 
call centre, and the implementation 
of new Loan Origination and Loan 
Management Systems. Customers 
can now reactivate dormant 
accounts through video-based 
customer identification processes, 
while enhancements to internet 
banking security and transaction 
limits have been introduced. The 
bank also enabled online EPF 
payment collection through net 
banking.
The bank stated that these 

initiatives underline its commitment 
to digital transformation, operational 
excellence and customer-centric 
growth as it prepares to move 
from a transformation phase into 
a stronger growth cycle in FY27.

MD and CEO Salee S. Nair


